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1. The best way to promote a flooring business is to build on the existing base of 40+ years of quality work 

at a fair price.  

2. Build on the existing website (or replace) to increase interaction with visitors. Add content to include 

technical information about all of the various flooring options available today. Increase search engine 

optimization (SEO) factors to attract more visitors. 

3. Add client comments, reviews and images to website and incorporate an informational and interactive 

blog to inform and answer visitor questions. 

4. Build a strong brand by engaging graphic artist to redesign branding and promote brand. 

5. Build on existing relationships with past clients, builders and contractors to build referral business. 

6. Purchase flooring job leads from lead generation services that sell leads to flooring contractors.  

7. Take advantage of pay-per-click advertising. When done correctly, pay-per-click can help flooring 

contractors reach a very targeted audience.  

8. Use a flooring pay-per-call service. A pay-per-call marketing service can help increase your flooring 

company’s call volume overnight. They work to find local consumers interested in starting a flooring project, 

then send the calls directly to your business. Each call is tracked with the help of a unique number. At the 

end of the billing cycle, you are charged a fixed price for each incoming call. 

9. Send out direct mail flyers. Many successful flooring companies use direct mail to generate new 

business. This is a low-cost way to get people interested in your business. If you want to DIY, you can print 

the flyers on your home computer and deliver them yourself. If you need a little assistance, a direct mail 

vendor can help you with everything from developing a list to designing the mailer. 

10. Join online business directories. If you haven’t done so already, you need to claim your local listings. 

You want to make it easy for people to find you on the Internet. You should have a profile on all of top 

directory sites like Yelp, Google, Bing, and Yahoo. There are even several, reasonably priced tools to help 

you manage your local listings all in one place. 

11. Interact with customers and prospects on social media 

Social media platforms (ex. Facebook, Twitter, Instagram) can be great for communicating with clients and 

reaching new customers. You can post pictures of current flooring jobs, collect reviews from past 

customers, or run promotional specials. Be careful not to spend too much time on social media though. If 

you don’t feel like you are getting a good return on investment, try another one of the marketing strategies 

listed here. 

12. Use customer reviews to your advantage. A 2016 consumer survey found that many people trust online 

reviews just as much as they trust word-of-mouth recommendations. This is why flooring companies with 

high ratings are so successful! They tend to get more exposure on these review websites. This means 

more incoming calls and traffic to your website. 

13. Run an email marketing campaign. Don’t forget about your past customers! It’s super important to 

maintain a good relationship with these people. You want them to call you every single time they have a 

flooring project. You want them to recommend you to their friends. Sending out a newsletter (even if it’s 

only once a quarter) can be a very effective way to do this. 

14. Use your truck as an advertising tool by adding a vinyl wrap to your truck or van. 
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